CASE STUDY

How We Increased
Conversion Rates by 87%
for a Senior Living Facility

Challenge

A senior living community wanted to increase lead volume and decrease cost
per conversion from their online advertising. Their previous landing pages were
underperforming, resulting in high cost-per-conversions and low conversion
rates across both Google and Bing Ads campaigns.

Solution

DIGITAL& redesigned the senior living's landing page by re-architecting the
Ul/UX, updating the copy, providing a clear offer, integrating strong
calls-to-action, and incorporating more engaging and valuable
imagery/graphics.

Outcome

Overall Improvements:
= Conversion Rates: Increased by 87%
= Conversions: Increased by 24% improvement
= Cost per Conversion: Decreased by 37%
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