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Challenge

Solution

Outcome

A senior living community aimed to increase Google Ads conversions.
The account continued to see cost/conversion increase while conversions 
decreased. The existing account structure, keyword setup, and targeting 
approach made it challenging  to drive more leads with consistent monthly 
budgets.

DIGITAL& implemented an optimization plan focused on decreasing cost per 
conversion and increasing conversions within Google Ads. The plan included 
bid strategy testing, keyword and bid restructuring, a robust negative keyword 
framework, sitelink extension testing, configuring location assets to qualify for 
Local Ads eligibility, and testing various location targeting models.

Overall Improvements:
▪ Conversions: Increased by 110% in 1 Year
▪ Cost per Conversion: Decreased by 52% in 1 Year

How We Increased
Leads by 110% & Decreased 
Cost/Conv. by 52% for a
Senior Living Community
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