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A senior living community wanted to increase inbound phone calls from 
prospects interested in its recurring open house tours. However, call volume 
had stalled even as advertising costs continued to rise. The promotional 
messaging lacked a clear theme and didn’t give families a compelling reason to 
pick up the phone.

DIGITAL& developed a themed event strategy and refreshed the promotional 
materials with engaging, experience-focused creative messaging that 
encouraged families to call. This helped prospects better understand the value 
of the open house and increased phone-based interest.

Overall Improvements:
▪ Phone Calls: Increased by 57%
▪ Cost per Phone Call: Decreased by 39%

How a Senior Living Community 
Generated 57% More Phone Calls 
for Their Open House Tours
See how a simple messaging shift sparked a surge in high-intent calls.
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